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[bookmark: _Toc505951078]ABSTRACT 

Knowledge-sharing is a way to improve entrepreneurial readiness in millennial generation. One key feature of the industrial revolution 4.0 is the need for capability in data literacy, technological literacy, and human literacy. Building community as a place to share can improve readiness of millennial generation to develop entrepreneurship. The purpose of this study was to determine knowledge-sharing intention in millennial generation as member of a community. This study examined determinants of intention and the underlying beliefs to improve entrepreneurial readiness. Participants in this study were 61 members of an entrepreneurship learning community. This study used descriptive – quantitative approach and used an instrument based on Planned Behavior Theory. The result showed that millennial generation in entrepreneurship learning community had a strong intention to share knowledge in the time of being a part of entrepreneurial community. Determinant that significantly influenced was Attitude toward Behavior. This determinant was based on salient beliefs that knowledge-sharing will open up business opportunities and improve knowledge about business.
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INTRODUCTION
The number of people with productive age in Indonesia (15-60 years) reaches 166.06 million in statistics. This indicates that more than 50% of population in Indonesia is of productive age. It is the age in which people actively work and do productive activities. The dominant range of age out of the total population with productive age is 15 to 39 years, totaling 84.75 million out of 261 million of total population in Indonesia. Hence, approximately 32% of population in Indonesia is currently of productive age that belong to generation Y, which is commonly referred to as millennials (Badan Pusat Statistik, 2020).
Millennials or generation Y is a generation born between 1980 and 2000 (Meier, Austin, & Crocker, 2010). This generation was born at the same time as the development of information technology which was increasingly advanced yet cheaper and more affordable for everyone. Generation Y have several distinctive characteristics such as being optimistic, confident, narcissistic, demanding feedback, and easily bored (Martin and Tulgan, 2006). A research revealed that generation Y are eager to work because they place interest and enjoyment of their work (Hays US, 2013). In fact, generation Y are considered to have a tendency to switch jobs quickly (Aisyah & Zamralita, 2017), including running business.
Based on Harvard Business Review (2006) on DA Garvin, Edmodson & Gino, (2008), generation Y have a low level of work engagement. One possible reason for their low level of work engagement is that they were born with the availability of broad knowledge and many choices, including employment and entrepreneurship. Improving entrepreneurial skills in millennials can be done by building communities in which knowledge-sharing is implemented. 
Knowledge-sharing is a process of disseminating and exchanging information, ideas, experiences, knowledge, through communication and social interaction undertaken by individuals with other individuals, individuals with groups, or between groups inside and outside organization aiming to create new knowledge (Indarti & Dyahjatmayanti, 2014). According to Srivastas, Bartol, and Lock (2006, in Soerjoatmodjo, 2015), knowledge-sharing is important because it allows the codification and repository of existing knowledge, therefore it can be developed. Development of this knowledge is a competitive advantage of an organization. Anumu (2013, in Soerjoatmodjo, 2015) stated that properly managed and utilized knowledge will increase productivity, enterprise development, corporate growth, and sustainable profit. Hossain (2015, in Soerjoatmodjo, 2015) stated that the knowledge flow can be utilized by organizations to accelerate internal innovation and expand the markets for external use of innovation.
Entrepreneurship learning community can be built to collaborate and implement knowledge-sharing in order to help grow them together. One of such communities in West Java Province, Indonesia, has special activities for its members in term of sharing their knowledge. The activity is called Learning Day. During this activity, each present member shares about their business problems or innovations, followed by a discussion with other members who run different businesses. There is a keynote speaker in this activity, however everyone is allowed to be involved in the discussion session. They further became participants in this study.
In knowledge-sharing process, knowledge-sharing behavior is important for the process to run optimally. According to Ajzen and Fishbein (Aronson, Wilson, & Akert, 2013), behavior can occur when there is an intention to do so. Forming intention can occur when three components are fulfilled, namely attitudes toward the behavior, subjective norms, and perceived control of the behavior. Attitude is a disposition to respond a certain level of pleasure or displeasure to a psychological object (Fishbein & Ajzen, 2010). The more positive a person's attitude toward the knowledge-sharing behavior, the higher the role of attitude in supporting knowledge-sharing behavior. The second is subjective norm, which, according to Fishbein and Ajzen (2010), is a perceived social pressure to perform (or not perform) a behavior. This component explains that the more important people around them to support or engage in the knowledge-sharing behavior, the stronger the knowledge-sharing intention will be. The third is perceived behavior control which means a belief about one’s ability to perform a behavior, that they have control over their performance (Fishbein & Ajzen, 2010). This component explains that the more confident people are of their ability to share knowledge, the higher their intention to share knowledge will be. According to Fishbein and Ajzen (2010), in order to create strong intention, all these components are not necessarily high, however these components can complement each other.
The three components of intention are based on something more fundamental, namely beliefs (Fishbein & Ajzen, 2010). Beliefs represent information of an object—that the object is related to a particular attribute. For instance, believing that knowledge-sharing behavior is useful. The object (knowledge-sharing behavior) is associated with certain attributes (beneficial, not harmful). In the theory of intention, Fishbein and Ajzen (2011) divided beliefs into three types, namely behavioral, normative, and control. Behavioral beliefs is a belief in the relationship between behavior and the consequences of the behavior. Normative beliefs is a belief that certain people or groups agree or disregard behavior, that people and groups perform or not perform the behavior. Control beliefs is a belief in the availability of factors that can facilitate or inhibit behavioral performance.
In order to determine intention using the concept of beliefs, we cannot separate one belief with another. Total of the three beliefs form dimensions of one's intention that will finally be able to predict if a person will perform a behavior. Therefore, researchers are interested to examine further how intention of knowledge-sharing behavior can improve entrepreneurial ability in millennial generation.

METHOD
This study was a quantitative research using survey method. The population was member of The Local Enablers located in Jatinangor-Sumedang, Indonesia, which was millennials. Using simple random technique, there were 61 participants participated in this study.
Researchers used two measurement techniques, namely direct measurement and indirect measurement. Direct measurement was a way to measure intention by asking participants directly about their attitudes, social pressure they experienced, and factors that facilitated or inhibited knowledge-sharing behavior. A total of 48 items were developed in this measurement, based on explanation of dimensions and their divisions. This measurement technique generalized behavior in all research contexts.
Indirect measurement was an intention measurement technique based on beliefs that complemented each of its dimension. In attitude dimension, there was behavioral beliefs and its complement, namely outcome evaluation. In subjective norm, there was normative beliefs and its complement, namely motivation to comply. In perceived control, there was control beliefs and its complement, namely perceived power.

RESULT AND DISCUSSION 
[bookmark: _Toc505951160]Based on data obtained from 61 members of an entrepreneurial community, the category of their knowledge-sharing intention is as follows.


Table 1 
Intention of Knowledge-Sharing Behavior  
	Category of Intention
	Number of Participants
	Percentage

	Strong 
	53
	86,9 %

	Weak
	8
	13,1 %



The intention category was based on Worsfold, Disher, McPhail, and Francis et al (2016) who stated that the category of intention is people with strong intention and people with weak intention. Researchers then measured the intention based on items from questionnaire that directly measured the intention. Based on Table 1, it can be seen that 8 people (13.1%) have weak intention to share knowledge and the other 53 people (86.9%) have strong intention to share knowledge in the time of being a part of the entrepreneurial community.
The majority of community members have a strong intention to share their knowledge. Based on Table 1, more than half of the participants (86.9%) have a strong intention to share knowledge. Strong intention means they feel the possibility of sharing knowledge is moderately high. This might manifest in the form of planning, wanting to, and expecting to share knowledge during Learning Day.
Each determinant contributes to different levels of intention of knowledge-sharing in the time of being a part of the community. The analysis used in this study was to determine the influence of attitude toward behavior, subjective norm, and perceived behavior control variables on member’s intention to share knowledge in the time of being a part of the community. The result of regression analysis is as follows.










Table 2
Regression Analysis of Determinants
	Model
	Unstandardized 
Coefficient 
	T
	Sig.

	
		B
	
	

	Constant
	1.571
	1.809
	.076

	Attitude Toward Behavior
	.265
	6.262
	.000

	Subjective norm
	.052
	.607
	.546

	Perceived behavioral control
	.144
	1.152
	.254
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Based on Table 2, the contribution value of each determinant varies. All determinants do not necessarily contribute significantly in order to form intention of knowledge-sharing (Ajzen, people umass.edu. Ajzen, 1991). Based on Table 2, the determinant that contributes significantly to knowledge-sharing behavior in the community is attitude toward behavior. Contributions of subjective norm and perceived behavior control to knowledge-sharing intention are not significant. This is in accordance with a meta-analysis study by Fishbein and Ajzen (2005) in which attitudes have the highest correlation with intention. The significant contribution means the determinant has an influence on forming intention to share knowledge. Therefore, the members’ positive or negative evaluations of knowledge-sharing behavior are more important in determining the likelihood to share their knowledge, compared to the social pressure they experience or the factors they believe to inhibit or facilitate knowledge-sharing in the time of being a part of the community (Madahi & Sukati, 2012).
The analysis used in this study was to determine the influence of attitude toward behavior, subjective norm, and perceived behavior control variables on members’ intentions to share knowledge in the community. The result of regression analysis is as follows.





Table 3 
Regression Analysis of Behavioral Beliefs 
	Model
	Unstandardized 
Coefficient 
B
	T
	Sig.

	Constant
	19.029
	11.308
	.000

	Belief 1
	.561
	3.285
	.002

	Belief 2
	-.131
	-.648
	.520

	Belief 3
	.647
	4.519
	.000



Based on Table 3, belief 1 and belief 3 have t-values that are greater than the critical value. This indicates beliefs that knowledge-sharing in the community can improve knowledge about business, and beliefs that knowledge-sharing in the community can open up business opportunities, contribute significantly.
In this study, there are two main behavioral beliefs that form the attitude of knowledge-sharing behavior in the time of being a part of the community. First, beliefs that knowledge-sharing in the community will open up business opportunities. Second, beliefs that knowledge-sharing in the community will improve business knowledge. This means that the positive or negative attitudes of members toward knowledge-sharing depend on their perceptions of the extent to which their business knowledge has improved and on the extent to which business opportunities are open to them. The more the members feel their business knowledge has improved and the more open the business opportunity to them, the more positive their attitude will be and the stronger their intention to share. The open business opportunities and improved business knowledge will be supported by the diversity of existing businesses in the community. The diversity of business means there is a wide variety of knowledge in the community. By carrying out regular knowledge-sharing activities, the implicit knowledge will then be explicit. This explicit knowledge (might be information about new business venues or specific skill workshops) will be easier to share. Therefore, it will improve knowledge and support business innovation.



CONCLUSION 
In conclusion, knowledge-sharing intention of community members in the time of being a part of the community include:
Attitude toward behavior is a determinant that contributes significantly to knowledge-sharing in the community. Subjective norm and perceived behavior control are determinants that contribute insignificantly to form intention.
The majority of members have a strong intention to share their knowledge which indicates their moderately high tendencies to engage in knowledge-sharing behavior.
Beliefs underlying the intention of knowledge-sharing is the beliefs that knowledge-sharing will open up business opportunities and improve business knowledge. These are behavioral beliefs that will influence the intention through attitude toward behavior.
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