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Abstract The Covid-19 pandemic has caused consumer purchasing power to decline. Uncertainty and various restrictions have resulted in a weakening of the economy which has affected household consumption of various products or commodities, including chicken eggs. This paper aims to analyze the costumer decision to buy chicken eggs during the COVID-19 pandemic. The research method used is an online and direct survey method of 100 housewives. The results of the analysis show the influence of the product, price, promotion and location toward the decision to buy chicken eggs during the pandemic. The results of this paper can be used as additional insight for producers and other researchers on which marketing mix should get more attention during this pandemic
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I.  Introduction 

2020 is a very different year from the years before. Where the Indonesian people even almost the whole world feels the COVID-19 pandemic. Due to the pandemic, the government imposed social restriction (in large scale), with the aim that the spread of the virus can be inhibited. However, social restriction is also an obstacle to the distribution of food products. The results of a survey by the Indonesian Central Bureau of Statistics which were delivered at a working meeting with Commission XI of the DPR RI stated that there was a decrease in the income of the people in all levels. The consumption pattern is reduced due to reduced income, and because of the restrictions producers also experience abnormal limitations. Reference [1] stated that in connection with the pandemic, a new trend has emerged in various countries to consume healthy food and home cooking. There has been a decrease in direct purchases to grocery stores, causing many sellers to lose customers during the pandemic.

Malang City also experienced a PSBB in which offices, schools, places of worship, and public facilities were temporarily closed only a few very important public facilities are allowed to operate. This has an impact on various sectors including transportation, trade, offices and others. Traditional markets are temporarily closed or opened with various restrictions. Many consumers have switched to buying goods online. This is similar to what was conveyed by [2] During the Covid-19 pandemic, many consumers switched to online purchases for fresh ingredients such as vegetables, especially for consumers who were in quarantine areas. 
According to [3] Purchasing decisions are the stage in the decision-making process taken by buyers where consumers actually buy from what they want. Seeing the limited and restricted situation, it seems that it is now experiencing a change. The effect of product, price, promotion and location on purchasing decisions will be different under abnormal conditions. The results of this paper can be used as additional insight for chicken egg producers and other researchers on which marketing mix should be paid attention to or get more attention during this pandemic.

II. Method
This research was conducted in the city of Malang in August 2020. The research method used is a survey method of 100 housewives, online and direct survey 
(with covid health protocol) . The sample was taken by using purposive sampling method
. Validity and reliability tests were carried out before data was collected and The classical assumption test is performed before the data is analyzed. Quantitative data analysis processed using the SPSS program. Statistical analysis using multiple linear regression analysis with regression equations:
Y 
= 
a + bX1 + bX2 + bX3 + bX4 +e, where :

Y 
= 
Buying decision

a 
= 
constanta

b 
= 
regression coefficient

X1 
= 
Product

X2 
= 
Price
X3 
= 
Promotion
X4 
= 
Placement

III. Result and discussion
The results of the analysis as shown in table 1. show that the decision to buy chicken eggs is significantly influenced by product, price, promotion and location. 
Table 1. Coefficients Regression of Variable

	Variable
	Coefficient
	Significance

	Product
	0.159
	0.027

	Price
	0.240
	0.003

	Promotion
	0.189
	0.012

	Placement
	0.206
	0.004


Source: Processed SPSS results (2020)

Partially the price variable has the highest influence on consumer decisions in purchasing eggs. 
Consumers consider prices because of their economic conditions. This does not agree with the results of [4] where in his research results during a pandemic like today, consumers do not see the price of a basic necessity because the PSBB conditions are very difficult to find a cheaper price. In a pandemic era with various limitations and shortcomings, Chicken eggs are still a protein source commodity that is relatively cheap and affordable to all levels of society. Eggs are a nutrient dense and delicious food, easy to process and the price is relatively cheap when compared to other sources of animal protein. For children, adolescents and adults, eggs are the ideal food and very easy to get. Eggs have a complete nutritional composition [5]. 

Consumers represented by housewives consider price as part of their purchasing decision for chicken eggs. Reference [6] in their research stated that size, price, shellcolor and freshness of the I.C eggs were the most important attributes influencing consumer choice and consumption. Reference [7], stated that Price and promotion have the greatest influence on consumer decisions in purchasing organic food products when compared to products and locations.
IV. conclusion
Partially, the price has the most influence on purchasing decision for chicken eggs during the COVID-19 pandemic. Besides product, Promotion, Placement, Manufacturers should pay more attention to price as a basis for consideration used by consumers in purchasing decisions for chicken eggs, especially during the covid pandemic. The role of the government is also very necessary to keep egg prices affordable for all levels of society in Malang city.
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